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BRYANIEEEIO;MAT'LCEYf

2009 poster by Bryan Lee O’Malley, with color by Dylan McCrae.
An homage to Capcom’s “Pocket Fighter.”



T-shirt design featuring Knives by Bryan Lee O’Malley for San Diego Comic Con 2009.






Between volumes 4 and 5, this comic was
released as a convention exclusive, collecting
some of the short stories and extra art.



(This page, facing, and overleaf): These 2005 watercolor paintings
were collected in the Odds & Ends book.









2008 poster. Art and color by Bryan Lee O’Malley.









T-shirt design by Bryan Lee O’Malley.



Comic writer and TV Personality Blair Butler proudly The first printing of Scott Pilgrim, volume 5 was
shows the t-shirt design for the NYC launch. printed on a special metallic foil paper.

The Obi Wrap was designed to commemorate the book’s release in New York City 2009.

All photographs courtesy of Charlie Chu.



A limited edition screen print by O’Malley for the midnight release at Jim Hanley’s Universe.



A special silk screen print by O’Malley for the the book release at Rocketship.



Event flyer for Meltdown signing, 2008. Art and color by Bryan Lee O’Malley.
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London, UK, in 2009.

Bookplate designed for Gosh Comics,



2008 t-shirt design. This later appeared as a costume in the
Broadway musical Green Day’s American Idiot.

These fake video game screen shots were created by Ben Berntsen
for the back cover of Scott Pilgrim, volume 5.



Original front page for Scott Pilgrim, volume 5. Color by Nathan Fairbairn.






PROCESS

The following pages present an unfiltered look at sketches
and development material created during the production of
Scott Pilgrim, volume 5.




A little peek behind the curtain from the original edition of Scott Pilgrim, volume 5.

CREATIIHG

SCQTT FILGRIIT

FOR FUNH AHD FROFIT

By Bryan Lee 0’Malley
SCRIPT
| like to write a full script for my books before | ever start drawing them. It looks kind of like the
screenplay for a movie. A lot of cartoonists don’t script this way, but | feel that I'm, ironically, not
very visual-minded. | like words.

THUMBNAIL

After the script is totally finished (which in this case took a shockingly long time), it's time to break
things down into comics. First | roughly determine how much content is going to fit on a page,
and then | decide how the information will be laid out on the page. | like to draw these thumbnail
sketches at a ridiculously small size, maybe an inch and a half high, otherwise | fear I'll spend too
much time rendering them. The simpler they are, the better.

LAYOUT

| transfer the layout to a full-size page. I’'m working at 9.5" x 14", which involves ruling and cutting a
strip from an 11” x 14” sheet. | use Strathmore bristol and lately | like the vellum finish. | generally
ink all of the panel borders before any actual drawing.




PENCILS

| work pretty roughly, with a light blue
Col-Erase pencil. | like to place my
word balloons as soon as possible — |
already know where they’ll be, from the
thumbnail sketch, and often | can just
put a balloon in the corner before | even
begin to draw the figures.

The final lettering in the book is done
with a computer font, and | space out
the word balloons with a combination
of letters, scribbles and straight lines.
It’s not the most scientific method, but
I’'m used to it by now.

When the pencils are done and I'm sat-
isfied, | immediately ink in the word bal-
loon outlines, using a cheap Pilot pen.
| like those pens because they have a
sharp point with great flexibility. They
don't last very long, though.

Sometimes | will end up re-penciling a
whole panel after having inked in the
balloon outlines, trying to keep the
figures in roughly the same location.
Sometimes | have to paste in a new
panel, when things get really bad.

INKS

Mostly done with a brush and ink
(Rosemary & Co, #3 Kolinsky Sable,
with Koh-I-Noor drawing ink). Small
details are drawn with the cheap Pilot
pens again — things like wood grain,
branches and leaves, floor tiles, etc.

| add or change certain things without
re-penciling at all, like the angles of fa-
cial features, decorations and textures
that | left blank, and shadows on the
furniture and floors.




POST-PRODUCTION
Scanning, lettering, and screentones. Like

everything else, these processes have been
cobbled together from years of experience,
tips and tricks learned from all over the
place, and so they’re difficult to explain. |
use a variety of screentone effects, most of
which | created myself in Photoshop, and
which I've struggled to master the use of
over the years. I'm definitely still struggling,
and it’'d be great if | had about twice as much
time to really do a good job on toning.

WHAAAAAAT?

A










An early version of volume 5 centered on
a very different Lawrence West, Scott’s
younger brother, working with the Twins.












Another early take on volume 5 featured a new girlfriend for Young Neil named Lainey. She was
weird and got some funny moments in the script, but ended up getting cut out.

































SCOTT PILGRIM’S STORY DOESN’T END HERE...

Scott Pilgrim Color Hardcover Scott Pilgrim Color Hardcover Scott Pilgrim Color Hardcover
Volume 1 Volume 3 Volume 6

Scott Pilgrim’s Precious Little Life Scott Pilgrim & The Infinite Sadness  Scott Pilgrim’s Finest Hour

ISBN 978-1-62010-000-4 ISBN 978-1-62010-002-8 ISBN 978-1-62010-005-9
Available Now! Available Now! On Sale Fall 2014!

Scott Pilgrim Color Hardcover Scott Pilgrim Color Hardcover ALSO AVAILABLE NOW FROM

Volume 2 Volume 4 BRYAN LEE O’MALLEY &
Scott Pilgrim Vs. The World Scott Pilgrim Gets It Together ONI PRESS...

ISBN 978-1-62010-001-1 ISBN 978-1-62010-003-5 Lost at Sea Hardcover
Available Now! Available Now! ISBN 978-1-62010-113-1
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For more information on these and other fine Oni Press titles, visit our website at www.onipress.com.
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